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Investors should not base investment decisions on this website alone. Please refer to the Prospectus for details including the

product features and the risk factors. Investment involves risks. There is no guarantee of the repayment of the principal.

Investors should note:

= Global X China Consumer Brand ETF’s (the “Fund’s”) investment in equity securities is subject to general market risks, whose
value may fluctuate due to various factors, such as changes in investment sentiment, political and economic conditions and
issuer-specific factors.

= The performance of companies in the consumer sector are correlated to the growth rate of the global market, individual
income levels and their impact on levels of domestic consumer spending in the global markets, which in turn depend on the
worldwide economic conditions, which have recently deteriorated significantly in many countries and regions and may
remain depressed for the foreseeable future.

= Chinais an emerging market. The Fund invests in Chinese companies which may involve increased risks and special
considerations not typically associated with investments in more developed markets, such as liquidity risk, currency risks,
political risk, legal and taxation risks, and the likelihood of a high degree of volatility.

= The trading price of the Fund’s unit ({the “Unit”) on the Stock Exchange of Hong Kong is driven by market factors such as
demand and supply of the Unit. Therefore, the Units may trade at a substantial premium or discount to the Fund’s net asset
value.

= The Fund’s synthetic replication strategy will involve investing up to 50% of its net asset value in financial derivative
instruments (“FDIs”), mainly funded total return swap transaction(s) through one or more counterparty(ies). Risks associated
with FDIs include counterparty/credit risk, liquidity risk, valuation risk, volatility risk and over-the-counter transaction risk.
FDIs are susceptible to price fluctuations and higher volatility, and may have large bid and offer spreads and no active
secondary markets. The leverage element/component of an FDI can result in a loss significantly greater than the amount
invested in the FDI by the Sub-Fund.

= As part of the securities lending transactions, there is a risk of shortfall of collateral value due to inaccurate pricing of the
securities lent or change of value of securities lent. This may cause significant losses to the Fund. The borrower may fail to
return the securities in a timely manner or at all. The Fund may suffer from a loss or delay when recovering the securities lent
out. This may restrict the Fund’s ability in meeting delivery or payment obligations from realisation requests.

Disclaimer

This document contains the opinions of Mirae Asset Global Investments (Hong Kong) Limited (“MAGIHK”) and is intended for your use only.

It is not a solicitation, offer or recommendation to buy or sell any security or other financial instrument and shall not constitute any form of regulated
financial advice, legal, tax or other regulated service. Information contained herein has been obtained from sources believed to be reliable, but is not
guaranteed. MAGIHK makes no representation as to their accuracy or completeness and therefore do not accept any liability for a loss arising from the use
of this document.

Investment involves risk. Forecasts, past information and estimates have certain inherent limitations. Statements concerning financial market trends or
portfolio strategies are based on current market conditions, which will fluctuate. There is no guarantee that these opinions are suitable for all investors and
each investor should evaluate their ability to invest for the long term, especially during periods of downturn in the market. Outlook and strategies are
subject to change without notice.

Past performance information presented is not indicative of future performance. Before making any investment decision, investors should read the fund’s
offering document for further details including the risk factors. Investors should ensure they fully understand the risks associated with the applicable
investment and should also consider their own investment objective and risk tolerance level. Investors are advised to seek independent professional advice
if in doubt.

Issuer: Mirae Asset Global Investments (Hong Kong) Limited (Licensed by the Securities and Futures Commission for Types 1, 4 and 9 regulated activities
under the Securities and Futures Ordinance). This document has not been reviewed by the Securities and Futures Commission or the applicable regulator in
the jurisdiction which this article is posted and no part of this publication may be reproduced in any form, or referred to in any other publication, without
express written permission of MAGIHK.
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The key theme for China consumers in 2024 will be ‘Policy.” Since 2H24, both central and local
governments have consistently provided support to stimulate consumption. The central government has
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identified consumption as a critical policy priority. Policy is the key factor driving consumer stock
performance, with most consumer subsector stocks facing pressure initially but recording strong rebound
following the forceful stimulus policies introduced since September.

EUMMARY OF RECENT CONSUMER STIMULUS POLICIES

Source: Public information, Mirae Asset, January 2025.

Date Relevant Authorities
25-Jul Central government
30-Jul Palitburo meeting
From late-Aug Local governments
25.Se Shanghai Development and
P Reform Commission
25-Sep Central government
Ministry of Agriculture and
AR Rural Affairs and six other ministries
26-Sep Politburo meeting
4 Dec Guangzhou government
Central Economic
11412 Dec Work Conference
3.Jan National Development and

Reform Commission

Content

Consumer goods trade-in program: Rmb300bn long-term special treasury bond quota this year
to support consumer goods trade-in and equipment upgrade programs.

Guidance on consumptien: Underscored the importance of stimulating consumption and
highlighted enhancing service consumption.

Consumer goods trade-in program: Cities including Beijing, Shanghai and Shenzhen unveiled
policy details for equipment upgrades and consumer goods trade-in programs.

Consumption vouchers: Rmb500mn vouchers for the public to spend on dining (Rmb360mn),
accommaodation (Rmb90mn), movie tickets (Rmb30mn) and sports (Rmb20mn).

Cash subsidies for low income groups: China's central government announced to distribute
one-off cash handouts to people living in extreme poverty before National Day Golden Week.

Dairy subsidies and supports: 1) Demand side: encourage capable regions to hand out vouchers
together with more advertising to stimulate milk consumption; 2) Supply side: stabilize the
capacity of cattle and dairy cows and improve cost efficiency.

Guidance on consumption: Combine social welfare and consumption mix upgrade. Cultivate
new consumption formats and facilitate stable pricing of food and utilities.

Consumption vouchers: Guangzhou launched 1st round of Rmb100m dining vouchers.

Guidance on consumption: boosting domestic demand as the top economic work for 2025,
up from the second place for 2024.

Consumer trade-in: Purchase of smartphones, tablets, smartwatches will be included in the
trade-in scheme.

I;OLICY AS THE KEY FACTOR INFLUENCING STOCK PERFORMANCE: CONSUMER
SUB-SECTOR SHARE PERFORMANCE — YTD (PRE AND POST POLICY PIVOT)

Source: Factset, Morgan Stanley Research. Note: Recent rally is set as 24 September 2024 — 13 December 2024;
YTD share performance pre-rally refers to 1 January 2024 to 23 September 2024.
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Despite policy efforts, household consumption in China was weak in 2024 overall. The contribution of final
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consumption expenditure to headline GDP growth declined, falling to only 29% in Q3, down from 47% in Q2
and 59% in pre-Covid levels in 2019. In November, total retail sales grew by 3.0% YoY, down from 4.8% in
October, bringing a YTD increase of 3.5% for 11M24. This slowdown in November’s retail sales growth can
be partially attributed to a diminished Double-11 effect, as many transactions were shifted to October. We
believe that the ongoing lackluster consumption data will necessitate additional stimulus policies in 2025.
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CHINA RETAIL SALES MONTHLY GROWTH
Source:NBS, Bloomberg, December 2024.
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The consumer sector tends to be a late play in the recovery cycle. Therefore, it has faced compressed
valuations during the past few years of economic uncertainty. As of early September, the sector was trading
at 11x PE, 2std below its long-term average. Even after the rebound prompted by recent stimulus policy,
the sector is currently trading at c.16x PE, still far below its long-term average.

CHINA CONSUMER SECTOR P/E

Source: Factset, Morgan Stanley Research, 15 December 2024.
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Export Story Intact Despite Uncertainty

We believe policy stimulus remains key to enhancing consumer sentiment and bolstering stock
performance for China consumer in 2025. We expect that macroeconomic recovery, supported by
supportive policies, presents the largest upside risk for China’s consumer sector in 2025, especially given
that demand was under pressure across nearly all subsectors in 2024.
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However, the path of policy rollout remains unclear. Therefore, we expect consumption recovery to unfold
gradually, with a more noticeable improvement likely in 2H25. More time will be needed before
fundamentals improve under the current policy setup. Key events to watch include the Two Sessions in
March 25. By subsector, we like sectors that are direct focus of stimulus policies, such as home appliance
under extended consumer goods trade-in programs, as well as sectors sensitive to macroeconomic
changes, such as Baijiu. These two subsectors are also the top holdings of our Global X China Consumer
Brand ETF (2806/9806).

Home appliance - We maintain a positive outlook on the home appliance sector, supported by the ‘trade-in’
subsidy programs. Domestic appliance sales were weak for most of 2024 until the implementation of the
central government’s consumer goods trade-in initiative. This support will extend into 2025, as the China
National Development and Reform Commission (NDRC) announced to increase investment in major
projects and expand the scope of trade-in programs on 3 January 2025. We anticipate that more local
governments will launch initiatives to stimulate local consumption during the Chinese New Year at the end
of January 2025. Furthermore, we expect companies with greater domestic exposure and industry leaders,
especially those with higher sales contributions from Level 1 energy-efficient and premium products, to
benefit more than their peers.

While we maintain a positive long-term outlook on export trends, we anticipate potential risks of slowing
export growth in 2025, primarily due to a high comps and concerns regarding potential U.S. tariffs.

Baijiu - 2024 is challenging for Baijiu industry, particularly after the summer, marked by low depletion rates,
reduced margins across channels, and inventory destocking. For 2025, we see Baijiu companies are
adopting more cautious growth targets and shifting their focus toward achieving long-term sustainable
growth. This is positively read by investors; therefore, we believe that the slower growth pace in 2025 will
not further impact stock prices. Considering Baijiu’s high sensitivity to the macroeconomic environment and
business activity, we expect it to be the subsector that will quickly recover after stimulus policies are
implemented. We still like leading players, such as Moutai and WLY, due to their high visibility and strong
channel control.

Catering - Under a clear policy direction aimed at boosting domestic consumption, local governments have
recently distributed rounds of consumption vouchers to drive sales recovery and enhance consumer
sentiment. The catering sector has been a significant beneficiary of these consumption vouchers, as seen
in previous stimulus practices in cities like Shanghai and Guangzhou. The characteristics of the catering
industry, including high frequency and relatively low ASP, may help stimulate other local consumptions to
some extent.

We have observed an easing competition among restaurants. Catering sales have rebounded since
October, primarily due to a low base, while the total number of restaurants has continued to decline YoY.
Pricing trends appear to be stabilizing, with KFC announcing price increases on select products, indicating
an approximate 2% average price hike. Most catering brands have been experiencing a positive trend in
same-store sales growth (SSSG) since 3Q24, and further improvement is likely.
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